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® You want to be a useful
asset to your company,
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regardless of the money or the
would you spend on the .
efforts it may cost.
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You consider yourself
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you like to pay for your -3.92992** 0.040482
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necessary for your workplace.
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Q.14
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728) WL BT ORELENET N 2RBINBOEZEA TN,
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Q.1-4 How often do you think about the followings?

(D Someday you will get old and die.

@ Anything visible will perish.

@ Everlasting things exist.

@ Tt is important to consider every moment important, because your life is
transient.
Q.5-8 How likely do these statements apply to you?

® You accept yourself, including your flaws.

® You want to be a useful asset to your company, regardless of the money or the
efforts it may cost.

@ You have someone whom you can fully trust in your workplace.

You consider yourself necessary for your workplace.

Q.9



©-1 When going on a trip, about what percentage of the people at your workplace do
you feel Like they expect you souvenirs? (0%, 10%, 20%-:---- 1009% TiE&R)
© -2 How much expectation do you feel from the person with the strongest
expectation? (Very strong, Strong, Weak, Very weak, No expectation TiiR)
Q.10-13
Please assume that you buy souvenirs for yourself at the end of your trip.
There is a T-shirt that costs $10. While on the trip, the T-shirt made from exactly
the same material is sold, but has illustrations or characters from the area. Up to
how much would you spend on the T-shirt?
@ In the same situation as Q10, if you buy it not for yourself but as a gift or souvenir
for your workplace, up to how much would you spend on it?

(Will not buy, $1, $2----- $19, Over $20 TiEN)
@ There are sweets of $5 per one box. While on the trip, the sweets that taste exactly
the same are sold, but are said to be related to the local specialties of the area. Up to
how much would you spend on the sweets?
@ In the same situation as Q12, if you buy it not for yourself but as a gift or souvenir
for your workplace, up to how much would you spend on them?

(Will not buy, $1, $2------ Over $15 TiER)
Q.14
You were planning to go on a trip with your family and all your good friends, but one
of your friends ended up not being able to come. If you have $50 that can be used as
gifts or souvenirs and you must spend all of that money, how much would you like to
pay each: A. For a friend who couldn’t come, B. For others (ex. Your workplace)?

($50 « $0, $45 -+ $5-+-+-- $5 + $45, $0 - $50 TEIR)
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